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Sub: Request for Comments/Suggestions on Draft Revision of IRC:46 "Guidelines for
Roadside Advertisements and Hoardings"

Respected Sir,

| am pleased to inform you that Indian Roads Congress {(IRC) is an apex body of Highway
Engineers/Professionals in India and is sell-mandated to frame / revise Standards &
Specification, Code of Practices, Guidelines, Manuals, etc for Road Sector on the subject
spanning from planning, design, construction, maintenance, operation, envirenment, ITS, road
safety, etc. These IRC Standards & Specifications are widely adopted/foliowed in
implementation of various Central/State Government Schemes for development of Road
Infrastructure by Road User Depariments like MoRTH, NHAI, NRIDA, NHIDCL, BRO, PWDs,
CPWD, Urban Local Bodies, etc.

All these IRC documents are dynamic in nature and need updation from time to time taking into
account feedback from user departments, development in technology, machinery, etc & R&D
work done at India & abroad. IRC is continuously working on this target with the help of its
various subject domain Technical Committees comprising members from all sectors associated
with road sector. :

One of the Technical Committee i.e. Transport Planning and Traffic Engineering Committee
(H-1) is in the process of Revising IRC:46-1972 ‘A Policy on Roadside Advertisements' (First
Revision). The Committee taking in to account current practice and global advancement in
advertisement palicies prepared draft ' revision IRC:46 titied “Guidelines for Roadside
Advertisements and Hoardings" (Copy attached) covering Safety & Efficiency Criteria,
Guidelines for locating roadside advertisements, its lllumination, restricted locations for
advertisements, General Conditions for Granting of Permission, Maintenance aspects & Power
of State Government, elc.

As one of the important stakeholders, it is requested to kindly review aforesaid draft revision
[RC:46 and send your commentsiviews for value addition within 15 days to this office on
email: tc.irc@qov.in & dd.irc-morth@qov.in in enclosed format.

N}

jf} With kind regards, ,

N
%pﬁ m;?g;;'l)
n/

Deputy Director (Tech.)

Encl.: as above

I Pieasc Note : All correspondence should be addressed to the Secretary General by designation only]

TEATER : e ", AeT-6, T HUON @, T feweit-110 022 (W)
Headquarter : Kama Koti Marg, Sector-6, R.K. Puram, New Delhi-110 022 {INDIA) -
AT : +91 11 26105160, 26185273, 26171548, 26185315
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DRAFT GUIDELINES FOR ROADSIDE ADVERTISEMENTS AND
HOARDINGS ' '

1. INTRODUCTION

1.1. v the modern world of consumerism, advertisements play 2 vital role in
promating pfoducts and services. Since roads, highwayé and streets are very commanly
used by people in their day-to-day life, advertising by the roadside has very commonly
resorted to all over the World. Commercial advertising is backed up by 3 strong‘ business
tobby and it is one of the activities where regulations are”éft_en violated, If practised with
restraint, commercial advertisements can enhance tne"ge_neral environment, while at the
same time serving commercial interests. This activity. can’ broduce useful income for local
authorities, which are often starved of funds But to Lake the activity to its extreme,
purely to enhance the local authority’s resources, is emremely wrong If uncontrolled, it
can be blight on the environment, 3 serious Vvisual intrusion, a po!. stant of the city or
highway aesthetics and an alarming cause of acrluems by d:stractlng the. attentlon of the
road users anrd obstructing the, wew of the drivers of vehicles. Thus “in the proper
selection of design etements that rorm the crtyscaoe or a highway !andscape the traffic
engineer or the highway engineer or the town planner has a great responsibility to ensure

.

that: . \‘\ SN NN
T AN . ~
- oo // \_\_“ )
proper guidelmes and pohcses are’ “well lald out to control the roadside

advertlsements . .
str:ct enforcement of the guudelmes and pohc'es is followed; and

voluntary acceptance of the guiéehnes by the advertisers is practised.

N .,
N

A Policy on Roadside Adverusemmt;\was first published in 1953 and was revised in 1872,
Since then, several mprover\:nents have'taken place in the roads sector, and the vehicle
population has- recorded a h:gh rate of growth in the country. The number of road
accidents has also mcreasetfﬁ/m this period. Many authorities such as the Ministry of Road
Transport and Highway$, Delhi Administration, Haryana Government, Municipal
Corporation of Chennai;’ "Himachal Pradesh Government, Chandigarh Municipal
Corporation, Punjab Government, Hyderahad Municipal Corporation and the Rajasthan
Government have issued guidelines or notified them governing various aspects such as
location, size, i'lumination, types of advertisements not permitted, licensing procedure,
fees to be coliected and promoting green energy. There is a wide disparity in these
guidelines, thus underlining the need for a National Policy. With the objectives in view,
the Ministry of Road Transport and Highways (MORTH) commissioned the Central Read
Research Institute (CRRI) to study the various practices in India and abroad. The Report of

the study was submitted in 2001. A study commissioned by MORTH on Street Furniture

(Research Scheme R-68) and completed in 2000 contained a Chapter on Roadside
Advertisement and Hoardings. The present revision of the document has been greatly
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benefitted from these studies. The revised document was prepared by sub-group
constituted by the IRC H-1 Committee.

2. OUTDOOR ADVERTISEMENTS - MEANING, DEFINITIONS & TYPES

The guidelines are applicable to both non-urban roads and urban streets as given
specifically wherever applicable.

In these guidelines, the term “Advertisement” shall mean any word, letter, model, sign,
placard, board, posters, notice, device (like electronic variable message signs etc.) or
representation, price makers and price displays whether |llum|nated or not, in the nature
of and employed wholly or in part, for the purpose, of advemsement announcement or
direction (excludmg any such thing employedQuholly\a‘s\:-‘! memorial, road sign or
road/railway s:gnal utility post). Any signpost; bus sign, name plate, warning sign, route
etc., not being on a vehicle, will be consudered 2s "Advertasement The advertising sign
may he supported on a separate structuré ar bu:ldmg or may be flxed to a tree or to the
ground or to any pole, screen, fence or hoa\rdlng or dusplayed m\space or .mobile

platforms on vehicles. | . {’" F
. \ 1‘\ '.\\ ' :. )
2.1 Types of Advertisement Boards& Signs.. “--\,\.,

\.\ “\s-\"x.,\ \ \\
The advertisement covérs.a very wide range of advertlsement boards and signs including:
4 /\ NSNS
2.1.1. Hoardmg/anllbogrds- Itis a structure on. “which advertusement boards are posted

viith the supporf\of framework or other support erected, wholly or partly byilt
P iy o \ \ \
over any land or stable stn.lcture\\

NS

21, 2 Dngltal Banner*—*A screen of boardsdn which the advertisements are designed
: \@p\r:nted using- electromc technology or displayed using digital technology like
LED/LCD.et¢. and oth\ers
. .: ‘
2.1.3. Placard - Anelectronic"printed or handwritten notice or sign intended for public
display on a sqg\ re offcardboard or 2s formal as apermanent plaque, whether on

a wall or carried durmg a rally.
{
2.1.4. Moving Displays - Advertisements are displayed either by printed scrolling or in

any vehicle/vessel which is usually moving.

2.1.5. Sky Sign / Captive Balloon - An advertising sign displayed in space like a gas filled
balloon anchored to a point on the ground/ building/ post or afloat in the air or
sky-writing with words traced in the atmosphere by smoke or any such element
discharged from an aeroplane or otherwise.
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2.1.6. Advertisements on arc frames — A structure with & curved top supported by a
pillar, post, or wall supported on all sides.

2.1.7. Wall Painting — It refers to outdoor advertisements that are displayed on building
walls or boundaries with the aim of selling products or services.

2.1.8. Wall Wraps/Fagade Advartisement — This term refers to displays painted, pasied,
or affixed to the surface of a building's walls, which has also been used as an
architectural feature to cover/farm faced, and used as an outdoor advertisement
for wrapping walls of buildings that are either "blind wail wraps" {wraps on walls
without window openings} or "mesh wall wraps" (used as perforated sheet flex
membranes that allow some degree of visibility ar‘i;i:alr circulation) for the display
of any advertising commercially or non-commer;cia'lly.

L ‘-.

2.1.9. Other Forms of Advertisements - Other’ forms\‘of advertisements include
illuminated letters stand, printed scrollmg advertusements tunnel advertisements
virtual advertisements etc. . \ .,

2.1.10. llluminated Sign -The advertisements .sign,” -permanent or&otherwme the
functioning of which depends prI‘l its bemgullumnated by direct or indirect
light, other than an electric s*gn ¢\‘~

_‘ - . ,L
M [N e
P . e, LT i

2.1.11. Marquoe Slgn AN advertlsement sagn attachec tcnor hung from a marquee
Canopy or other covered siructire prOJectmg from ano supported by the building
and exuendmg bevond the buiiding wall/ building hne

t

2.1.12. Open Sign-- An advertus:ng sign in whlch at least fifty percent of the enciosed area
T,.s not covered or open to the transmi ion of wind.
f“.‘. e iy o LEN,

2.1.13. Closad Slgn - An 6(5\"5” usarm—n'r sign in whn,h at least Mmore than fifty percent of
the area is solid or tnghtly enclosad or covered.

s

| L “-

2.1.14. Ground"’Sién . An advertising sign detached from a building and erected or
painted on the ground or any pole, screen, fence or hoarding and visible to the
public. WELY

2.1.15. Projecting Sign - An advertisement sign affixed to any building element and
projgcting more than 30 ¢cm therefrom.

2.1.16. Roof Sign - An advertising sign erected or placed on ¢r above the parapet or any
pOrtion"bf a roof of a building including signs painted on the roof of a building.

2.1.17. Variable Message Signs - Variable Message Signs are electronic and intelligent
display screens for road traffic management that mix text and graphic variable
messages 'tQ provide a more efficient way of traffic control.
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2.1.18. Temporary Sign - An advertising sign, banner or other advertisement device,
constructed of cloth, canvas, fabric or any other material, with or without a
structural frame, intended for a limited period of display; including decorative
displays for holidays or public demonstrations.

2.1.19. Verandah Sign - An advertising'sign, attached to, posted on or hung from a
Verandah.

2.1.20. Wali Sign - An advertisement sign, other than a projecting sign, which is directly
attached to or painted or pasted on the exterior surface or any element of any
building.

3. SAFETY AND EFFICIENCY CRITERIA

;‘/’/’
To following two key categorles for advertisifg s should be controned to maintain road user
safety and traffnc efficiency: ( &

\.

™,
A
B

A. Physical Characteristics of advertlsmg mcludmg shape, illumination, colour and
font size. This should be carned out in accordance with IRC '67-2012 or its

U \ :
modifications. N AN
- I“\ -\\‘\ ~ S ..'
: A . ™ N
B. Site Selection- ~ ., N : R
. g AN W s s
\\ \\ l‘\ i - ’ . )

/s
e« The Iateral placemen\t of advertasmg (whnch influénces the hazard potential for .
an errant vehicle and the effectuvegess of official traffic signs}, and

T \\\/ — .,
he'longltudma! {drwer dlstract:on control) placement of advertising relative

to desng:\'?éted\traffac\futuatuons ‘and official traffic signs, road features and
other advernslng dEVICES\(WhICh influences sight distances and driver
istraction). \ ~

3.1.  Location Criteria /" X
. L
3.1.1. The location oj\;hé’ hoarding shall not be within 10 m from the edge of the

carriageway.

3.1.2. Whenever it is erected near/on footpath/edge of the road where footpath is
° not available, the heoarding should have an angle between 30 to 60 degrees
with respect to the centreline of the road.

3.1.3. Clear Zone (see Appendix 1 for definition) requirements must be considered
wherever possible for the lateral placement while installing the advertisement
hoardings/biliboards other than the specific locations as part of relaxation. '
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3.1.4. An outdoor advertisement may be located where restriction distances abut, but
not overlap. The Table 1 defines the longitudinal distance (d} from
intersectionte which the advertisements shall be restrictedas well as the
minimum spacing between the hoardings according to the speed limit at that
location.

Table i: tongitudinal Distance and spacing between hoardings for Rural and Urban Roads

Longitudinal distance from
intersectians within which
no advertisements shall be
o placed (m)
d = SSD +0.1V

- Speed Limit (km/hr).
: v

30 oriess 35

40 50

50 © 70

~ .

60 96 -

7G 110

-

™

100

s \ \ 195/ .

.

Stoppmg Sight Dlstance (SSD) has been_‘ 'adc_:pted a;\u?xderpinning rationale in the
determination of the Iongltuomal disLa\hc'é from intersections within which‘
advertisements shall be iocated The dlstance(d) m Table 1is calculated by adding 0.1V t0
the S50 where Vis the speed lmm of the locat=on in kmph and it shall be measured from
the stop line along the nearer edﬂe fine of theroad. If drivers are not distracted within the
distance (d) from an lntEi’:;(:‘Cthﬂ the chaucc of avoiding 2 potential crash is improved.

. \\ -
To reduce the cluttermg of advertnsement hoardings/boards at one location especially at

urban locations where the. advertlsmg is appropriate, a minimum spacing of 0.6V as
mentioned in Table 1 1s_\t0 be maintained between the advertisements and the following
strategies should be followed: . )

(a) More than one advertisement hoarding/board with a permanent structure shall
not be allowed along a given sight line (see Appendix 1 for definition).

{b) The concerned authority has the right to further restrict the area and number of
advertisement boards according to the nature of the location to avoid cluttering.
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GUIDELINES FOR LOCATING ROADSIDE ADVERTISEMENTS

The foliowing are general guidelines on restrictions to be imposed on locating roadside
advertisements:

4.1. All bus stops or public cycle stands may carry advertisements irrespective of their

distance from any junction in line with the guidelines from the concerned
district/local administration from time to time based on the specific
area/location.

4.2. The advertising board/hoarding should not obstruct or interfere with the visibility

of apbroaching, merging or intersecting traffic as well as pedestrians.

4.3. Relaxations can be given in specific locatlon{fbut the minimum setback of any

advertisement board/hoardmg from the edge ofthe carriageway should be 10 m.
And, 'the,maximum area of the advertnsement shouldsnot exceed 0.3 sq. m for
every metre of sethack. Thus, for a,setback of 10 m, tR\e\mammum areais3sq.m.’
Mowever, in urban areas, the mlmmum setback can be reduced upto Sm from the
edge of the carriageway with the s:\ie\?eductnon of 0.3 sq. M. for every meter of

setback ' P ~ \. V :- e \ Y

4.4. Advert:sements on mob:le\platforms should be allowed on public roads only at

non-peak hours: on workj‘ng dayiis., e\speually within urban limits. No
ransed/extended*‘platforms are’ permussuble These\advertlsements should not
. extend outside: the body of the\vehld'e/carrymg fit }It\';homd not be Hluminated,
but Ilghtlné'\ls allowed“?r)ﬁy to make |tf\nS|ble at hight. No audible sound, either
from pre-recorde audro tracks or hve 'music/speech, should be allowed in such
ad\ﬁt’tl_s?thents Whl!e statronary, th\ese)vehacles must be parked on stralght
stretches aHést 10 i away from- the main road edge. However, in urban limits,
ﬁus may be r\e\duhc"ed to 65m from the edge of the road/footpath, whichever is

nearer, X \
v

4.5. In-tunnel advertusmg)tcan be promoted, but it should not obstruct/distract the

travellers/rS’ad users! especially drivers. And it should also fol!ow all the general.
guidelines of+ailf rms/types of advertisement, including :Hummated and non-
illuminated advert;sements

4.6. No hoarding/ativertisement board should be located within 50 m {measured

along the road) of any sign board erected for the regulation of traffic under the
orders of a public authority such as a Traffic Authority, Highway Authority, Public
Transport Authority or a Local Authority. For example, no hoarding advertisement
board should be allowed at a distance less than 50 m (measured along the road)
from a Speed Limit Sign, No Parking Sign, No Blowing of Horn Sign etc.

4.7. No advertisement board, irrespective of its size, should be permitted on the same

pole where a traffic control device is erected by the Public Authorities.
{
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4.8. No advertisement board/hoarding shall be allowed below an overhead
cantilever/Gantry post (Photo 1) '

4,9, No ituminated advertisements/video display shall be allowed above traffic
signals.

4.10. No advertisement board/haearding shail be allowed within the right-of-wayof the
road in & rural section (Photo 2),

Photo 1: An advertisement panel Photo 21 A iarge size aducmsement within road lane 8r|d aT- 1u m:tinn

prominently below an . T @
overhead C '

4.11.No advertisement board/hoardmg should he\as\ '
located as would..cause any obstruct:on to. the A
path of pedestruans?cychsts and hmder thew\_
visibility at crossmgs R N

4.12.No advertnsements should be dlsplayt.d on
boards p'ecards, c'oth bannnrr or sheefs hung

ho 3: Advemscment panr_l is a sign posl
across a road s, they distract the attent:on of L______obstiuctinrnegesirizns_

the dr:ver and are therefore hazardou=

4.13.No advert:sement hoardmgs usmg captive balloons shalt be permitted with
hazardous or flammable gas.

4.14, No advert_i_‘éement'f board/hoardings that contzin any portion of video
oranimated content shall be permitted ifthey face the road and are visible to
drivers. -

4.15.The form of the advertisement board should not obscure or hinder interpretation
of any sign, signal or other device erected for traffic control by the Public
Authorities. For instance, the advertisements should not imitate or resemble in
colour or shape the standard legal traffic signs or employ such words as "STOP” in
the same manner as used in traffic signs.

4.16. No commaercial advertisements shall be permitted within 200 m of the edge of
the right-of-way of Inter-city Expressways, as vehicles travel at high speeds, and
any distraction of the drivers’ attention, even for a fraction of a second from the
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view of road and- traffic is likely to be disastrous. However, advertisements
displaying on-premise activities outside the right-of-way may be permitted.

4.17.No commercial advertisement board/ hoarding shall be focated as would-
adversely affect the local amenity, e.g., in a predominantly residential
neighbourhood or where natural scenery is likely to be affected. The frontage of ™~
buildings of 2 dignified and subdued character such as hospitals, educational
institutions, public offices, memorials of national importance, places of worship
etc., shouid be protected from the vandalism of commercial advertisements.

4.18.No variable message signs {scrolling ‘or non-scrolling} should be displayed which

causes distraction or inconsistent with road safety. \

4.19. No advertisements are allowed on movmgvehlcles which have any
"~ reflective/glossy texture which would cause giare or impairment of vision of the
driver or-pedestrians, or which otherw;}se‘mterfere Qrth any operations of drwmg
or pedestrlan movement /'/_,‘ \\\\
4.20.No advertisements are allowed above flyovers/bndges/rampswhlch cause
distraction to the visual continuity or‘to > 3Ny of the\r)oad USEI’S\\ N

4.21.No advertisements *are¢3llowed on foot *Bver bridges/tunnels whnch causes
distraction to the visual contunu\&‘y or to any})f{he road users/passengers

4.22. No advertisements on the out\sude curye: of a dmded road where it is directed at
traffic on the/'pposne carnageway, and the geometry angle or othér factors
make this u/desurable;\ ‘\\// ~ N

ILLUMINATED DVE TISEMENTS \

: N

In general,<;e use ofo!I\mmated commerccal advertisements should be discouraged in
India, at Ie st for the tim ‘I}emg, for é variety of reasons. These include, interalia, the
street Iughtmg ihsmost cmes ‘and towns being generally poor, the glare caused by
illuminated advert ments can- be a hazard to traffic safety; intermittént and fluctuatmg .
electric power su&ply \usé/,.of generators which cause pollution; damage to the
streetscape due to lack of control on the number, size and shape

In particular, the following types of illuminated advertisements should not be allowed:

{a) Uluminated advertisements which abscure or diminish the effectiveness of any
official traffic sign, device or signal.

(b) The illuminated advertisements of such intensity as would cause glare or
reflectance {especially in relation to the intensity of street lighting) or impair
vision of the drivers or pedestrians, or which otherwise interfere with any
operations of driving Hke containing large areas of red display where the drivers
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get confused with a traffic signal, a stop sign, or the taillights of a moving
vehicle. |

(c) Excepting that where public service information on time, temperature, weather
or date, is to be given, alt ather advertisements which contain, include or are
illuminated by any fiashing, intermittent light source or moving light or
animation or exposed cold cathode tubing should not be allowed.

fd) Long duration display pericds are preferred in order to minimise driver
distraction and reduce the amount of perceived mavement. Fach screen should
have a minimurn display period of eight to ten seconds.

(e} The use of retro reflective sheeting as part of an advertising panel or frame
should not be allowed. !

PR

The advertisements illuminated by solar energy appear "t hold some promise. But
"t

tapping of solar energy, leaving aside its use |n roadside ac?vertlsements is still in an

experimental stage. A considerable amount of R&D work is neeaed in India till any firm

recommendations on the use of solar- powc\rﬂd roads de advertnsements can be set forth,
PN ..
N N

T

6. TYPE AND LOCATION OF ADVERTISEN’ENTS NOT ALLOWED

{1) Advertisements pertammg to, wmes/ llquorsl
tobacco products shall not be pernmted along\
highways.

,

{2) Vulgar and obscene/hoardmgs shal?\not be
permltted ‘

{3} Advertisements "5haii‘=rltbt~ he displéved on
~ _ electric pcles, telephone-pales or any other
utility poles near junctions, bridges or tunnels.

{4) Advertiserﬁents shall.not be dis;ﬁlayed on safety
barriers, delineators, traffic regulatory devices
like traffic signs, bamcades cones etc.

{5) Advertisements shall not be displayed on |photos: Advenisement panel an teatfic
. . I
cantilevers from fixed support on the road edge Haonlpon
ar on gantries across the carriageway. (Photo 4}.

(6) Advertisements shall not be fixed on trees planted zlong the road.

{7) No aduértisements shall be allowed with mouable. parts/items which affect the
safety of the road users.

{8) No advertisement shall be ailowed on temporary structures but should be
allowed only on permanent structures with proper foundations and fixtures so as
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to resist cyclonic winds. All such structures shouid be certified by an authorized
structural engineer. '

{9) No reflector tybe advertisements are allowed, which causes distraction to the -

road user, especially the drivers during the night.

7. SIZE AND CLEARANCE

The importance of having uniformity in the sizes of hoardings and advertisement boards
cannot be aver-emphasised. The present practice of permitting any size of a hoarding or
advertisement board has indeed resulted in an ugly streetscape. Keeping in view the sizes
commonly used in several developed countries, the following sizes are recommended for
Indian conditions. .

L]

Very smail 600 mm <800 mm " .
Small ‘SO\OI‘mm x 1200 mm "
Medium -~ | 1200mm x1600 mm

Large RER 2000 mm }-36'00 mm

Extra [__ar.ge\ \\ 2400, mm X 3200 rnm

N 7 /‘V‘\

Broadly, the length’] has been kept 1.3 to 1.5 times the width. Uniformity in sizes on the

lines proposeéd above’ w}uld go.a Iong way towards promoting a pleasing streetscape.
shall be noted that hoardtr}gs and advertisement hoards of size greater than ‘Extra-large’
mentiorfed, above-is_not perm‘tted For'captive balloon advertisements, the height of the
base of the balloon should~be at I.east 9 m above the road surface.

~
\

The clearance of the panel of adver‘tssement/ hoarding from the ground shall be a
minimum of 3 rn so that ped strlans are not inconvenienced. Relaxations can be given to
the specific areas tructures like bus shelter top etc. which the authority/local
administration permits \ tlme to time.

Photo 58 6: Typlcal Advertisement boards as per the specified standards

12
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Photo 71 Unlpole Advertisement Panel as per the specifled standards

8. GENERAL CONDITIONS FOR GRANTING-GF PERMISSION
NN

8.1, The advertisements can be put up only after obtainin‘g\_{uritten'approval from the

‘authority having jurisdiction. In contirua‘fion “there should undergo a legal agreement

stipulating in line with the guidelines between theﬂoncerned .authority and the |
vendor/mpiementmg agency. The fol]owmg gener di cond:tsons apply:

(1) The*advertisement and hoardung must be awgned to withstand the wind, dead
loads, seismic forces and any movmg 1oads as are, !lke!y to be present.

N -\\

{2} * No sign shall be |Ilummated bv other than elecrrqca! means 2nd electrical
_ devices, and wir mg shiall L .Je mstalled as per prevallmg codes.

{3) Wood or plast:c Qr. other 'nater|a|< 6f combustible characteristics similar to
wood mav be used for mouldlngs capplngs nailing blocks, letters and latticing
where permitted and for other purely ornamental features of signs. Sign facings
may be made of a;'jp.roved é'brpbustibie materials provided the area of each face
is not more than 10 m?, and the wiring for electrical lighting is entirely enclosed
in a metal conduit alnd installed with a clearance of not less than 5 cm from the
facmg matenai

(4} The advertiseﬁﬂent 'must he maintained in a clean, tidy, safe condition and
should not create a tunne! effect or blocking sightlines.

(S} The advertisement shall not obstruct the light and ventilation of buildings
situated nearhy.

(6) A colour drawing showing the locality plan indicating the advertisements’
proposed position {(GPS coordinates) and the distance in relation to any other
adjacent structures located within a radius of 25 m from the proposed
advertisement. And, this shall be applicable to permanent structures with
proper foiundations and fixtures.

/
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{7} All the advertisements should have a QR Code on the right side bottom of the
advertisement (permanent and temporary), incorporating , the vendor's details
comprising of name, postal or web address and phone nufnber. It should also -
include the approving authority name, date cf installation, and explry date of the
contract period. |

(8) Adv‘ertisemen;s displayed shalll not be of any objectionabie/dbscwe nature or

abscene or likely to offend public morals and decency.

{3} Advertisement and hoarding shail not obstruct the use of hydrants and other fire
fighting appliances

S
\

{10} The advertlsement must not be putin a po;ltton 10 obscure or hinder the ready
mterpretatlon of any road traffuc sign, railway srgnal or any other public notices.

.\ . \
{11} ‘No advertislng sign shall he praced partucularly in bends and curves 50 35 {0
obstruct the view of traffic at mtersectmg streets. ‘\:
\ T~

{12) Adequate provision for drainage shall be rnade in every advertlsmg sign, where
b}

the possibility of collecno"r of water exnsts ] / R

\

~\.
{13) No advertising should be placed on dwersnon cones and delineators,

RN \\

{14} The grant of’;;'éT"Tnssmn is not to})e taken as“operating to discharge any
obligation or»habilty mposed or’ mcurred by any other enactment in force in
relation to' nv perat1on or other. matter in connectlon with building bye-laws
or any other Ia:«k‘or bye -laws concernmg roads, buildings etc.

Ity

™ .
—

~ JN
.

{15)}‘;; Ifft'he authorsty,tgrantmg\permlsszonkl:’gqulres the removal of the advertisement,
-flt\must be remm}éd forthwnh

‘\s_‘lgn which, m‘t‘he oplnlon of the authority, is likely to affect adversely the
amenities of or to dlsfigure any neighbourhood, may not be permitted.

e
Ca? ly

(17) Advertisement{;us'i‘n'gfcaptive valloons shall not be permitted in the air funnel
P
areas. '

(18) lluminated signs shall not disturb the residents of the locality, and they should
not be operated between midnight and sunrise. i

(19) Advertisements should not obstruct the movement of pedestrians and distracts
the drivers. ‘

(20) The bottom line of all ground signs (see Appendix 1 for definition) shall be at
least 3m above the ground on general conditions. |

14
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(21) The size of the signs shall be 0.3 sq. m for every metre distance away from the
edge of the carriageway. It implies that as the distance from the edge of the
carriageway increases, the permissible size of the sign also increases.

(22] No grour%d sign shall be set nearer to the street linethan the estahlished building
line.

(23) Verandah signs shall have a maximum height of 1 m. No verandah sign hanging
from a verandah shall exceed 2.5 m in iength and 5 cm in thickness.

(24) The toial area of any wall sign/wall painting/wall wraps/facade advertisement
shall not exceed 20 m* for every 15 m building frontage except that in the case
of a wall sign, consisting only the name of a rheatre or cinema, the total area of
such sign shall not exceed 200 sq. m. -{f -

-

R \
N
(25} No projecting sign on any part of rts support or framework shall project more
than 2 m beyond the building; however it shall not pro;ect beyond the piot line
facing the street, when it projects | nto the street, it chalF be at a clear helght of

2.5 mfrom the footpath/5.5m from the i‘Ocd surface -‘-“-5__,___
S

(26} The maximum height of any prOJecfmg Jrgn sha ke related 1o the height cf the
bulidmg to which it is attached in thé foilowmg manner

ok ™ . ‘:).\

i = Heigl'ét of Buildirg - | . ~.‘“= Height of Sign Max, |
1) Not exceeding fo‘ur storeys or 13 m o 9m
| ‘;‘,_“} rve to erght storeys or not exreedlng 36 m 12 m
o . 3) Exceedrng erght stor eys or %6 m > v - 15 m
‘ L w0 N

(27) Merquee signs (tho:;e hung from a canopy projecting from the building) shall not
be more than 2 m in helght and their bottom shall be 2.5 m above the footpath.

.3 ‘:,
{28) Roof srgns shall have the following maximum dimensions
M
Heighi of Building Maximum Height of Sign
Four Storeys (18 m) Zm
Five—e_ight Storeys (18 m- 36 m) Im
More than Eight Storeys 5m

{29) Advertise?ments shall not be put up on overhead traffic signs, ground mounted

traffic signs, overhead traffic signais, and ground maunted traffic signals.

{Photo 8)

'

15
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{30} Advertisements shall not be permitted on electric poles.{Photo 9)

o ihmbvin s i
Photo 9: An advertisement on electrical pole
- .

. - -
Photo B:  An zdvertisement panel below traMic sign

\

(31} Advertisements of sponsors of green Iawns and landscaped islands and centrai
medians shall be restrqcted to Q.5. sq m area, and their spacing shail not be less
than 25 m. N N :

TSN AN SN N .

(32) Whenever i the-opinion of the authonty it s Ilkely that any advertising device
othermsé(‘permnssuble\under these gmdelmes may affect injuriously or disfigure
any part;w!ar area within the jUFlSdECUOﬂ of the authority, it may proclaim such
area-as- an\area\ohs{eaal control e. g parks and land for public use such as
scenit/ picnic-spots: etc RN

A

w

(33]‘ fie ownprgl ensure\that a metallic plate {(minimum size of 0.1 sqm) or IT
enabled device w:th the\embossed logo of the agency where details are
dnsprﬁy!\?\ﬂ\,and also\ aintained in good condition at all times. And, this shall be
applicable to‘perman'e._rit structures with proper foundations and fixtures.

{34) Any mishap arising-out of falling down of the advertisement/ hoarding would be
fully compensated by the person(s)/agency{s) putting up the advertisement.
Therefore it is a good practice to be insured.

(35) The materials used for advertisements should be eco-friendly, and the process
of recycling and reuse should be followed to the extent possible before
disposing off. Moreover, the disposal should be done without causing any harm
to the environment.

17
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3.2, No permission shall be required for the following types of signs

(1) If the signs are displayad within the window of any building, provided it does not
affect the light and ventilation of the building.

(2) If it relates to the trade or business carried on within the fand or building upon
which such advertisement is exhibited, or to any sale, or letting of the building,
or to entertainment or meeting within the land or building limited to a display of
one advertisement not exceeding 1sq.m in area on any premises

(3) If itis a non-illuminated sign erected aver a show window or over the door of a
store or business establishment which announces.the name of the proprietor

=, s
andthe nature of the business transacted thereln.

*.
T~

(4) If it is a sign erected on a munu:[pai State or central government building,
announcmg the name, nature of occupancy, and mformatuon

. N
. N
(5) Iitis 2 name plate or wall sign erected on builaing or strgct_ure indicating the
name of the accupant of the building. , \‘\\
. ‘., (H
. “ 7 ‘i
{6} fitisasign pcsitioned on the surface of enclosure, fence or picket.
{7) Ifitisasign de<agnatmg the Iocatmn of a transn hne, a rail track, station or other
public camer when not more than 0.5m%in area, A

doaeT o T e

g.3. Relaxations in obtammg permlssmn from H:ghway Authority/Concerned
' { L«
Authorities of the state . 2

WS iat ‘z‘

ﬂ’ ? iy ﬁ‘t "' P H‘k"‘-.. .'\ \l
While no road5|de advertlse-‘nents shouid be allowed to be put up unless permission is
grantcd bf tha competer\t authoruy, the foliowin ng classes of advertisements “may he

perm|tted w:thout the express of consent of the Highway Authority.

i

"i

Class (1) Functional Advertis;:ments
(a) Official wérh@:hg -signs, traffic directions, sign posting and notices of
advertisements'*pg'sted or displayed by or under the directions of any public or

court officer in the performance of his official or directed duties.

{b) Direction signs to places of public amenity, such as petral filling stations, repair
shops, gar”ages, hospitals, first-aid posts, police stations and fire stations.

(c} Signs relating solely to any city, town, village or historical place, shrine, place of
tourist interest.

{d) signs, notices, etc. erected by the Defence Department for information of
members of the armed forces or the public.

18
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Signs restricting trespass of property, limited to 0.2 sqm in area or less.

Signs or notices, 0.2 sq. m in area or less, placed so as to show direction to a-
residence or place® of business and planted sufficiently away from the
carriageway. o ! '

Class (2) Advertisements relating to permits on which these are displayed
|

{a) Advertisements for the purpose of identification, direction or warning with
respéct to the land or building on which they are displayed, provided they are not
exceeding 0.2 sqm in area.

N

Advertisements . relating to any person, parthership or "cc'ampany separately
carrying on a profession, business, trade at the premises where such
advertlsement is displayed; limited to one advertlsement not exceeding 0.3 sgm
in areain respect of each such person; eartnershlp or. company
rh (' H 534 ! ’\
Advertisements relatmg to any msntunon of a reluguous,\educatrons cultural,
recreatlonal medical or similar character or any hotel,> pUblIC house, dak
bungalow, block of flats, /clubs boardmg house of hostel mtuated on the land on
which any such adverusement is dlsplayed hmrted to one advertisement not
exceeding 1.2 sq. m in‘area i respect of each such‘premnses
L~ \\\ \\ ™~ \\“
Class {3) Advertrsements of temporary nature - o~ . Ny
The advertisements of ter‘nporary nature can be dnsplayed but are limited to the following
conditions, and they shall-be removed w:thm a SpElelC time frame especially immediately
after the program/event occas|on and |t\should also follow in line with the rules &
regu!a{uons from the authorlty/local admmlstratlon from time to time. These shafl not be

allowed ysing temporaryrfasteners I:ke rope, twine, thread etc. .

(a) Adver}ements relatl g to th? sale or letting of the land on which they are
situate ,\l\l?mated in respect of each such sale or letting, to one advertisement not
exceeding 2:5dm in area

Advertisements anflouncing sale of goods or livestock, and displayed on the land

where such goods or livestock are situated or where such sale is held, limited to

one advertisement not exceeding 1.2 sgm in area.
h

Advertisements relating to the carrying out of building or similar work on the land
on which they are displayed not exceeding 2 sqm in area.

Advertisements announcing any local event of a religious, educational, cultural,
political, social or recreational character, not being an activity promoted or
carried on for commercial purposes, limited to a display of advertisements
occupying an area not exceeding 0.6 sgm on any premises.
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i

Class (4} Advertisements within the ROW {Only applicable in urban areas& Low Traffic
Areas)

These can be of the following types:

{(a} Bus shelters/stops:
1
o No overhang or protrusion is aliowed beyond the ground area covered by the
canopy structure.

o Ng advertisements are allowed on internal transparent panels but ¢an be
used to display bus routes, schedules, maps, emergency numbers, and related

o
messages issued by the government or jts-agencies for the public's interest

fram time to time. e i

PAE
£ TN
" Ed -

; e " .
e Can be allowed behind the structure with height\restricted to the bottom of
R .,
the canopy structure/roof. o "r\

¢
f r
“ 4 gh

e (an be allowed on the top of the canopy structure fESTFiCtEd to the height
0.75 m from the Iowest level of the canopy strurture/roof

(b) Pedestrian guard rarl/barrner on roadsnde/roundabouts

K

o St
s h e M"‘w\ K \
° No overhang or protruslon |s a!lowed bevond t‘we barrler post
f‘.-h,fﬂm"‘ \& z .L ,"' '!;1.»‘- \“‘\0.\%’

e Can be pl-a.ced in suchTa way that |t faces paraltel to the edge ofthe road, the
height restnctmg to .m from" the surface of the road or footpath/ kerb

" b wy kY
J,;f’whrchever is hlgher e b
fm- : . r =

whichever is hlgher ‘w"
TR
{\,,_ i, }\’ifi
{c) Roadside Krosk A

"‘...'* wd
Y .
o This temporary arrangement should not block the pedestrian movement and
shoulq be placed in such a way that it should leave a minimum gap of 2 m
from the edge of the road.

{d} Garbage collection point, Public Toilets and Police Aid Post

¢ Can be placed in the circumference or periphery of the garbage collection
&
point.

o No overhang or protrusion is allowed beyond the ground area covered by the
canopy structure, its height restricting to 0.75 m {2.5 feet) from the base of
»

19
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the ca'nopy structure if plaked at the top of canopy structure and if placed
below the canopy structure then its height shouldtbe restricted to 1.2 m from
the adjacent ground level

e Should be placed at a minimum of 3 m from the edge of the road or footpath
whichever is nearer.

{e) Water Fountain. .

o Can be placed in the circumference or periphery of the water fountain
restricting to maximum height of 1 m from the adjacent road level.
s ‘
f .l <
{f) Mass Rapid Transit Pillars . '
: S S
+ The Iowest portion of these advertlsements\should not come within 2.5 m
from the footpath/road level w/gnch/e,ver is higher. \T\Iley should not project out
of the pillars. ' \ .

e |If placed on posts/p:llars then these advemsements should be slender-
advertisement wndth:restncted to max:mum of half the advertisement height.
In no case, should the, advertlsement hEIghl be more than 0.6 m in such a
condition. . \ N N T

\ \-.\‘ ",

e if placed” on the gantry/overhangmg secuon these advertnsements should be
restricted to a mammum heught\of one fourth.of the advertisement width. In

no case, should the advertlsement width be more than 2. 5 m in such a
~condition. :

(g) FIyovers/Ramps
Qvertlsemkshould not\pro;ect out of the structure 'and can occupy the
0uter portion of the flvover parapet wall. However, the content and display
shouldwnot cause dnstract:on to the drwer s attention.

{h) Foot — Over Brid'gé ,

¢ The foot-over bridge should not be covered entirely with advertisements
paneis to ensure visual connectivity.

¢+ Can be allowed on the roof with height restricted to the bottom of the
canopy structure/roof. '

s Can be allowed on the top of the structure restricted to the héight 2.5m.

20
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{i) Traffic Signal Post/High Mast Lamp Posts

o The lowest portion of these advertisements should not come within 2.2m
from the footpath/road level whichever is higher. If the advertisements are
below the level of 2.2 m, then they should not project out of the posts.

¢ If placed on posts, then these advertisements should be slender -
advertisement width restricted to maximum of haif the advertisement height.
In noicase, should the advertisement height be more than 0.6m in such a
condit:ion. ?

» If placed on the gantry/overhanging section- t‘if\é‘se advertisements should be
restricted to @ maximum height of one fourth of the advertisement width. In
no case, should the advertisement Wtdth be more than 2.5m in such 2
condition, ;o :
' 7 \\ .
(i} Pedestrian guard rail/barrier on road sjde/median/roundabougg

N\

o No overhang or protrusion is allowed, beyphd the barrier pOSt"\>

o Can be placed in such a way thal it faces para[iel to the edge of the road, the
height restricting to 1m fromwthe\surface\of\he road or footpath/kerb
whichever.is hlgher ™ RO

/‘1 s - \.‘\\\ ! '\‘.""\ ‘\')

s Can be placed in the urcumference or penphery of the roundabout or the
traffic island re\strictmg to 1m from the surface of the road or footpath/kerb

/w’hlchever is hlghe”r/ - -\:\ \\\
: S ‘\_\' ‘\ \ - \-\)\

9. MAINTENANCE \\ \\

w

All outdoor advemsqments n}ust comply with five ‘standard conditions’. They must:
~ I\\ /{' _"‘.
© be kept clean’and tidy
e be keptin a safe condition

s have the permission of the gowner of the site on which they are displayed
{this includes the Highway Authority if the sign is to be placed on highway

property)

s not obscure, or hinder the interpretation of, official read, rail, waterway or
~ aircraft signs, or otherwise make hazardous the use of these types of
' fransport

e he re.ﬁwoved‘carefu!ly where so required by the authority.

21
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10. POWER OF STATE GOVERNMENT

. I i
The state government can issue details/ clarifications/ amendments/ notifications/

guidelines with respect to these guidelines from time to time as needed.
‘ .

5]
o
[
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Appendix 1

DEFINITIONS

~ 1. AUTHORITY HAVING JURISDICTION

The authority which has been created by a statute and which, for the puroose of
~administering control of roadside advertisements, may authorise a committee or an
official to act on its behalf.

2.  BUILOING LINE /\

The line up to which the plinth of a building adjommg a!road\or street may be lawfully

|
extended. | // : \\ !

3. STREETLINE

The line defining the side limits/ Right of way of»a\ét:r_eét.i,/}
\' ’ ¢ Y
4, ROW (Right of Way) A \'\\\

NN

ROW means the full}wdth -of a public Street between 8uilding Lines across such Public
Street including the-median, carnageway,use;wcc road\sho ider and footpath/sidewalk

and the airspace abcwe it N N
AN B ' NN
i \‘.'-. \\-\ ."‘J !'““\‘ \\ N\
N Ve - T \ "
5. CLEAR ONE~, N e Y.
\‘ ) \ , b . . -’

A clear\ zone is a road5|de space “free of obstructions through whuch an oui-of-control
vehicle can\safely travel, A clear zon?-: s\wudth is assessed concerning the travelled way's
edge. The dlstance between one point-and the apparent site can be stated in two ways!
design clear zone d|stance and provnde clear zone distance,

6. GREEN ENERGY .~

-

The term green energy refers to energy derived from natural sources such as the sun and
it does not emit pollutants into the atmosphere.

7. SIGHT LINE

An imaginary line that extends from the point of observation to a perspective beyond the
point oi interest.
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